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Introduction

The database model is MEETS(Mass-Save Edge
Tracking System)©, a system designed for use by utilities
in Massachusetts and Canada to track customer account
data, measures undertaken, and cooling,
ances, rebate, and information..

Approach

MEETS© was to track customer information by
name, account number or number.. Its
requires minimal and is menu and table
orientect Each screen contains base customer information
and installation and measurement data. The data
coHected is outlined in 1 - 6.

•h;YSl.'4R.~.il.'V.ll.~, C01DP.1UUlt and comment screens are available
and record in. a free form fasmon to word

other customer information which can be
referenced on line..

The system is for use on an IBM (or compatible)
PC with the ability to store information and process up to
one million customer records.

MEETS© provides information that allow utilities with the
opportunity to develop customer profiles based on
customer residence attributes or conservation measures
undertaken.. It analyzes participation by attribute and can
link to utility systems for consumption monitoring.

7 illustrates the defmition of customer attributes .. In
addition to the generated, the system stores
information in dBASE file format allowing end users to
defme other ........~ ............... ~

Last~:

First~:

Street#':
City:
ProviflC$:
Zip Code:

Account# 0

IHom0
Work
Bast llrna

~fe"al:

Rate: 0
Advisor: 0

AecIUe:!ned ! /
Completed II
Deaclive II

1" Customer IntAflre11nf,rnn.

Home ;0 # Rooms :0

Rent or Own :# Oosed Rooms :0
:# In Household :0 Building Type
Over Age 65 :0 GasSeMce

JjUlla~rng and Household lnflOrrJrzat,lon

Customer



Measures Undertaken
R2000 Design Services
R2000 Field Services
HeatlCooI AnaJysis New Home
HeatlCooI Analysis Retrofit
Energy Audits os Site YaW
Recap Audit

:N
:N
:N
:N
:N
:N

Value-Pak Rebate
Refrigerator Reb2rt9
Security Ughting
Christmas Ughts
ActMty1
ActMty2

:N
:N
:N
:N
:N
:N

30 Energy Savings Measures Perfomled for the Customer

Heating
CUatomer Pays Heat
Wan Insulation
Basement Insulation
Attic Insulation
Prj Heating Fuel
Age Heating Sys
Sec Heating Fuel
Space Heat Used

: 0 :# Bzrthrooms w/tUb or shwr: 0
:# ShCNI@ralweek: 0
:II: &thfslweek 0

]"58 Fulchino

5"Water H.o,'"JtrWi.n Water Source and Hot Water Use Information



port : Laundry Wash & Dry
Fuel : :# Wash Machine :

Oven : # l.Da.dsIWMk : :# Cold: :JI:Warm:
ve : # Hot :
ge : When:

: DryGrType: LdsMlMk Winter :
lds,NVeek Summer.

Appliances Used Regularly
COLOR TV : B&WlV : Pool : Dishwasher: Hot Tub :
Stereo : WaterPump : Computer : Attic Fan : Waterbed:
Port Fan : Humidffier : Sump Pump : Dehumid :

Ute Sup
Cooking
SettOn
Microwa:
#Refrid
#FrHZef

60 Appliances Used, Laundry Use and Fuel

Meuu... lJndertaken
R2000 Design~
R2000 FH!Md~ :1'1
HeatlCooI Analysis New Home :N
HeatlCooI Analysis Retrofit
Energy Audits ... SheV~ :N

Audtt :V

Vwue-Pak Rebate :Y
Refrigerator Rebme
Security Ughting
Ch~ :N
ActMty 1 :Y
A· 2

f(p1':Dnr!"U10 Specific Attributes

esults and its allows extensive .qoa._...n.~llI'll"l!tf'g

customer~

for each.

The utilities have used customer
nn~i"'\n"ll"-tlH·ut"llj:::llC' and Cus-

nrc~tllf~~ have been created from the data collected to
assist the in where to market additional
conservation measures and to determine programs which
can be successfully executed based on customer attributeso
Its customer orientation relates to

Summary

The result is a database that ful fiUs customer, and
rej1~UI2ltOl·Y n-~nnltA-r1nO' and evaluation re<:1iUU~elIlents and has
enhanced with customers~

Customer


	01
	02
	03
	04
	05
	06
	07
	08
	09
	10
	11
	12
	13
	14
	15
	16
	17
	18
	19
	20
	21
	22
	23
	24
	25
	26
	27
	28
	29
	30
	31
	32
	33
	34



