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To create zero waste

• 25% reduction in 
solid waste in 2008

• 5% reduction across 
supply chain by 
2013

To be supplied 100% 
by renewable energy

• Existing stores 20% 
more efficient in 2012

• New stores 30% more 
efficient in 2009

• Fleet 25% more 
efficient in 2008, 
double in 2015

To sell products that 
sustain our resources 
& environment

• Textiles
• Electronics & 

Hardware
• Food & Ag
• Seafood
• Jewelry
• Chemicals
• Wood & Paper
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100 MM CFL Bulbs in 12 Months…

+ $3 billion saved on power bills 
(back in our customers’ pockets)

+ 22 billion pounds. of coal 
prevented from being burned.

1 million cars worth of greenhouse 
gases kept out of our air

700 million incandescent bulbs 
kept from the landfill.

+

+
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Suggestions & Opportunities

• Education/Awareness – in store demos

• Local Media – radio, TV, print

• Attend May 15 Dialogue in Bentonville with 
CFL buyers on ways to collaborate locally
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