2003 ACEEE/CEE National Symposium on Market Transformation
“Partnering to Change Markets”

CONCURRENT SESSIONS: PROGRAM TRACK

Concurrent Session 1 Monday, April 14 10:20to 11:50 am
Regional Roundup: Partnerships for Market Transformation

Moderator:  Marc Hoffman, Consortium for Energy Efficiency

Presenters:  Sue Coakley, Northeast Energy Efficiency Partnerships
Andrew Fisk, NewYork State Energy Research & Development Authority
Fred Lynk, Public Service Electric & Gas
Karen Radosevich, Entergy
Alecia Ward, Midwest Energy Efficiency Alliance
Margie Gardner, Northwest Energy Efficiency Alliance
Howard Geller, Southwest Energy Efficiency Project
Steve McCarty, Pacific Gas & Electric

Description: Partnerships are vital to the success of market transformation programs.
This session will provide a composite snapshot of various U.S. program administrators’
recent experiences with partnerships as a programmatic strategy. Speakers from around
the country will review the status of their programs, discuss the role of partnerships in
these programs, and present lessons from their key experiences. Come learn about the
range of energy efficiency efforts with a highlight on the role of partnering.

Discussion Topics:

> How has ENERGY STAR facilitated partnerships?

> When are partnerships absolutely critical to success?

> What are the prerequisites for pursuing partnerships?

> What is the role of regional and national coordination in successful partnerships?

Concurrent Session 11 Tuesday, April 15 9:50to 11:20 am
The Power of National Branding

Moderator:  Ed Wisniewski, Consortium for Energy Efficiency

Presenters:  Tom Zara, Interbrand
Frank Dixon, Innovest Strategic Investment Advisors

Description: In the current environment, commercial and industrial (C&I) energy
efficiency programs largely focus on measures implemented in individual buildings,
including many customized program measures. Such programs often provide substantial


http://www.aceee.org/conf/mt03/wbprsnt/Hoffman-CProg1w.pdf
http://www.aceee.org/conf/mt03/wbprsnt/Zara-CProg2w.pdf
http://www.aceee.org/conf/mt03/wbprsnt/Dixon-CProg2w.pdf

benefit to an individual customer; however, these programs provide limited impetus for
long-term structural changes in support of ongoing C&I energy management. This
situation presents the energy efficiency community with a significant opportunity to
refocus its message and identity to achieve greater market impact. This session will
highlight the merits of national branding and provide evidence of the significant benefits
experienced by organizations associated with a prominent national brand, ENERGY
STAR. A discussion will then be held to entertain questions on branding concepts,
explore details of brand valuation, and identify natural linkages to local and regional
programs and local brands such as Focus on Energy and Energy $mart.

Discussion Topics:

>
>
>

How could an individual program benefit from linking to a national brand?

What types of programs could be best served by linking to a national brand and why?
What industries and/or types of C&I customers might first be targeted by program
administrators and why?

What enhanced market value would the ENERGY STAR program likely experience
from broad based participation?

How can local and national brands best work together?



